Google Analytics for amoForms

How to launch Google Analytics in your webform?

Once you added all the necessary fields and edited them, you can start setting up your
webform in Form Settings tab.

To enable Google Analytics option in your webform you need to check the “Enable” box in
Google Analytics section of Form Section tab of amoForms plugin:
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Now, that you’ve enabled Google Analytics option for your webform, you can monitor the
effectiveness of incoming lead sources, also assess the effectiveness of your advertising
and marketing campaigns.

Once you've setup your webform, you can add it to your website.

To do that, please find Form Status section on Form Settings tab of amoForms plugin:
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view the form, please select Published.

of amoForms plugin:
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You will see word Shortcode on the right side under the Fields menu. Click it:
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Now, to publish your webform on your website, please go to Pages tab which is located in
the left menu of your Wordpress desktop.
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In this tab you will see the list of all pages on your website. From this list, please select a
page where you want your webform to appeatr.
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Navigate a pointer to the name of the selected page and floating menue will appear. Please
select Edit option:
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After this you will see the edit window of this page, where you can change its style, text, add
pictures and multimedia files or add your webforms created in amoForms plugin.

Now, please select the position of your form on the page and paste the Shortcode:

@ & amocRM B 10 4 New ViewPage

@ Dashboard Edlt Page Add New
—_—
A Main Page —
0y Media
Pe
W Pages
o
All Pages «d
Add New B I m:bG-E22oRECE
® Comments @8 Hesding! v U = A @ O Q = T N °

@ amoForms

# Appearance

CRM for Your Sales Department

K Plugins
amoforms id="1"]
& Users

# Tools
[ Settings
© Collapse me

Featured Image

Also, you can add the webform to a page by pressing Add Form.
Select the spot on the page where you wish to insert your webform, then press Add Form
and select the required form from the list. Once done, press OKk.
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Once you see the Shortcode exactly in the position you require (you can change its position),
your webform will appear on the selected page of your website.
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Now the visitors of your website will be able to see your created webform, fill it in and submit
their details to you.

Where to find the data from Google Analytics?

Once you enabled Google Analytics option for your webform, you will start receiving
information about users who filled it in.

Since all filled in webforms are sent to amoCRM, to see them, you’ll need to login to your
amoCRM account:
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e Inthe appeared Login window, please type in your Username and password, then
press Login button.
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CREATE RIGHT NOW

If you have entered all your details correctly, you will now enter amoCRM and will be able to
see the desktop of your amoCRM account.
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Each submitted webform becomes a lead in amoCRM. All the details from this form are
copied into the corresponding lead card.

All newly added forms are first going into Unqualified Leads section.



Please go into Leads menu by pressing Leads icon on your left vertical menu.
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Here you will find all your existing leads.
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Now, all webforms filled in on your website by its visitors will be coming straight here.
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If you choose List view for your leads, the incoming requests will look like this:
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ALL LEADS = B e

Unqualified leads
Requests:1 (alls:0 Emails:0 Webforms:1  Chats: 0

Feedback form Request #104038 from superamo.ru D E @




In the window opened you will see the incoming request info (some details entered by a site

visitor who submitted the form):

ALL LEADS =

Fo BRI+ NEW LEAD

Unqualified leads
Requests:1 (Calls:0 Emails:0 Webforms:1  Chats: 0

Feedback form

Request #104038 from superamo.ru

Name

Request #104038 from supqd

test2
mail2@example.com

1234

E
®

{'ga"{"clientld":"1141642747.1484643595" trackin

To move the incoming request from Unqualified Leads section to your Leads, navigate a
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Also, you can drag-n-drop the request from Unqualified leads section into your Leads.



To accept an incoming request, just press the green tick:
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Press “Request #14657 from amocrmform.com” to see details of the lead. Once done, you

will see the following window:
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The Wordpress GA field will be automatically created in your lead card once the Google
Analytics option is enabled and as soon as first webform is submitted from your website. It
will contain UTM data created during completion of the webform, also trackingid (Google
Analytics counter id) and clientid (id given by counter itself).
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Important! Should you remove that field, it will be created again if Google Analytics option is
still active. Please do not change the field type of Wordpress GA for the data provided by
Google Analytics to be correct and accurate.

While the webform is being submitted, it will contain notes about the source of the transfer,
advertising campaign, traffic type and part of information entered by your website visitor.
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How to integrate my Google Analytics account?

Now that you are aware where do all the incoming request from webforms on your site come
to, you can integrate your Google Analytics account.

First, you need to regiester an account in Google. Once done, please go to
https://www.google.com/analytics/
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Select Google Analytics in the window appeared:
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New page will now open. Please select your Google account and type in your password.




Google

Choose an account

n damian.amoforms@gmail.com

Add account

Remove

Once logged in successfully you will see detailed instructions on how to setup your Google

Analytics.

4 Google Analytics

Start analyzing your site's traffic in 3 steps

o Sign up for Google Analytics O Add tracking code
\V
All we need is some basic info about what site You'll get a tracking code to paste onto your
you'd like to monitor. pages so Google knows when your site is
visited

e Learn about your audience

T
&

In a few hours you'll be able to start seeing data
about your site

le | Analytics Home | Terms of Service | Privacy Policy | Send Feedback

To start your Google Analytics setup, press SignUp button on the right:
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Start using Google Analytics

Sign up

Sign up now, it's easy and free!

Still have questions? Help Center

Once done, you will be redirected to the page where you enter information about your

websitse.
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New Account

What would you like to track?

Website Mobile app

Tracking Method

This property works using Universal Analytics. Click Get Tracking /D and implement the Universal Analytics tracking code
snippet to complete your set up.

Setting up your account

Account Name required

Accounts are the top-most level of organization and contain one or more tracking IDs

Setting up your property

Website Name required

Website URL required
htpy/

Fill in all fields required and press Get Tracking ID button to register your Google Analytics
counter.
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Then you will be asked to confirm you agree with terms and conditions of use of the Google.



Google Analytics Terms of Service Agreement

To use Google Analytics you must first accept the terms of service agreement for your country / region of residence.

United States v

Google Analytics =]

Google Analytics Terms of Service

These Google Analytics Terms of Service (this “Agreement’) are entered into by Google Inc.
("Google") and the entity executing this Agreement ( "You'). This Agreement governs Your use of the
standard Google Analytics (the "Service’). BY CLICKING THE "I ACCEPT" BUTTON, COMPLETING THE
REGISTRATION PROCESS, OR USING THE SERVICE, YOU ACKNOWLEDGE THAT YOU HAVE
REVIEWED AND ACCEPT THIS AGREEMENT AND ARE AUTHORIZED TO ACT ON BEHALF OF, AND

| 1Accept | 1Do Not Accept

Press | Accept button to continue working with Google Analytics.

Once confirmed, you will get into your Google Analytics virtual office where you will see your

Google Analytics counter number:
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> lmcking Ite Click Session Settings to configure the length of a session and of a campaign

Tracking Code (websites & apps).

Data Collection An incorrect session-length setting can have a negative impact on session-based

User-ID analysis; for example, if your users would normally have more than 30 minutes of

inactivity during a session, a shorter timeout would divide single-session data into

Session Settings
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Organic Search Sources
Referral Exclusion List
Search Term Exclusion List Tracking ID Status o

UA-73567463-1 No data received in past 48 hours. Leam more

PRODUCT LINKING

[E=] AdWords Linking Website tracking
This is the Universal Analytics tracking code for this property

You will also see Website tracking section under Tracking ID. There you can find the code
which you have to add to the pages you wish to collect and analyse the data from.
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Organic Search Sources

st Tracking ID Status
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=] AdWords Linking Website tracking

This is the Universal Analytics tracking code for this property

E AdSense Linking To get all the benefits of Universal Analytics for this property, copy and paste this code into every webpage you want to track
<script>
B Ad Exchange Linking (function(i.s,0,.r,a m){i[ GoogleAnalytics Object]=ri[r]=i[r ion(){
(i[r)-g=i[r].qlI[]). push(arguments )}.i[r].I=1*new Date().a=s.createElement(o).
m=s.getElementsBy TagName(0)[0];a.async=1;a.src=g:m.parentNode.insertBefore(a,m)
B Al Products Hiwindow, ‘script’, //www.googl Iyt fanalytics js' 'ga’)

ga('create’, 'UA-73567463-1', ‘auto’)
Postbacks ga('send’, ‘pageview),

</script>

%’ Remarketing

PHP Implementation ormons
Dd Custom Definitions

* Use the code above to create a file named "analyticstracking.php", and include the file on each PHP template page.
Dd Dataimport « Add the following line to each template page immediately after the opening <body> tag
<?php include_once("analyticstracking.php") 2>

@ Social Settings ‘

Dy ic Content Img 1tation ormonaL

You can place this code in your webform. To do this you will need to use the special function
of amoForms plugin - Custom JS.

Select the required form from the list and go to Form Preview:
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On the right you will see Custom CSS and Custom JS. Click on Custom JS and insert your
code from Website tracking without <script> and </script>.



Your code should look as follows:

(function(i,s,0,g,r,a,m){if GoogleAnalyticsObject']=r;i[r]=i[r]||function(){

(i[r]-g=i[r].9]l[D).push(arguments)},i[r].I=1*new Date();a=s.createElement(0),

m=s.getElementsByTagName(o0)[0];a.async=1;a.src=g;m.parentNode.insertBefore(a,m)
H(window,document,'script’,'//www.google-analytics.com/analytics.js','ga’);

ga('create', 'UA-73567463-1", 'auto’);
ga(‘'send', 'pageview');

Insert code into the Custom JS field and press TEST button, then press SAVE. For the
changes to come into effect, please refresh the page.
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After you added your Google Analytics code to your selected pages of the website or in the

actual webform, you can setup the monitoring the goals and actions with the help of Google
Analytics.



Press the button as shown on screenshot:
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Organic Search Sources ga(create’, 'UA-73567463-1", ‘auto’);
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</script>
4
PRODUCT LINKING
PHP Implementation oFnona
[E] AdWords Linking : R ‘ g :
= Use the code above to create a file named "analyticstracking.php”, and include the file on each PHP template page.
« Add the following line to each template page immediately after the opening <body> tag:
You will be given access to the administrator's menu in Google Analytics:
. damian.amoforms@gmail.com
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To setup goals, select Goals in the View column.
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Y Filters

o]

Channel Settings

L}

Ecommerce Settings
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Once you press it you will be transferred to the page of Google Analytics settings. Here you
will be able to see the list of created goals or edit them as required.

1% Google Analytics Home  Repoting  Customization  Admin
—_—

Administration » View Goals

amoformsnewaccount / amocrmforms / All Web Site Data

“ All Web Site Data .

B View Settings

282 User Management

2\ Content Grouping

Y Filters
[F] Channel Settings
™ Ecommerce Settings

Dd Calculated Metrics s£7a

PERSONAL TOOLS & ASSETS

To create new goal, please press + NEW GOAL button

damian.amoforms@gmail.com
amocrmforms - hitp:/Avww.amocrmfor.

Al Web Site Data

«

Goal 4

Goal 1 Goal ID 1/ Goal Set 1

Past 7 day conversions Recording

0 [ T o

:

Goal

Goal 1

4+ d

Goal ID 1/ Goal Set 1

Past 7 day conversions

Recording

\ﬁ OFF

o 49



You will see the new goal settings page.

a4 Google Analytics Home  Reporting  Customization  Admin

Administration ; View Goals

amoformsnewaccount / amocrmforms

All Web Site Data

i 0 Goal setup
“« All Web Site Data e

(®) Template

Select a template to start with a pre-filled configuration
B View Settings
REVENUE

" Place an order Completed purchase or pre-order request
2as User Management

ACQUISITION
= Goals Create an account  Successful sign up, account, or view created

INQUIRY

2\ Content Grouping
Contact us  Viewed phone number, directions, chat or email

; Read reviews Viewed reviews and rafings
Y Filters x b g
Get callback Requested service or a phone cal

Channel Settings Live chat Contacted via chat

[53

Update Downloaded or installed new version
™ Ecommerce Settings

ENGAGEMENT
Dd Calculated Metrics sz74 Compare information  Compared features, products, or options
Add to favorites  Saved product or information to a ist

PERSONALTOOLS & ASSELS Media play  Played interactive media, fike a video, sideshow, or product demo

damian.amoforms@gmail.com

e o
All Web Site Data

«

In the option Goal Setup you can select one of preloaded templates for your goal or setup

your own.

In the list of available templates, please select Custom in order to create your own goal and

press Continue.

‘a4 Google Analytics Home  Reporting  Customization -

W Ecommerce Settings

ENGAGEMENT
Dd Calculated Metrics s=7a Compare information Compared features, products, or options
Add to favorites  Saved product or information to a fist

FERSONALTOOLS &ASSELS Media play Played interactive media, iie a video, siideshow, or product demo

stanisiav.yupatov@gmail.com
amocmonn e~ 48

Neb Site Data

Segments
[E] Annotations
ilii Attribution Models

Custom Channel Groupings

[Z] Private Channel Groupings

Share / social connect  Shared to a social network or emailed
Sign up  Subscribe to newsletter, update aleris, or join group
Smart Goal not available.

Measure the most engaged visits o your website and automatically turn those visits into Goals. Then use those Goals to
improve your AdWords bidding. Learn more

m S

Goal description
{3 Scheduled Emails Goal details

@ Custom Alerts

Cancel

[ Shortcuts

+ Share Assets

116 Google | Analytics Home | Terms of Service | Privacy Policy | Send Feedback

Once done, you will get to Goal description section where you can give your goal a name

and select its type.

Type in your goal name into the respective field and select Event as the type of goal.



damian.amoforms@gmail.com a
% Google Analytics Home  Reporting  Customization amocrmforms - http /A wor,. v B3 A
All Web Site

o Goal setup  Edit

“ All Web Site Data = Custom
Q Goal description
B View Settings Name
232 User Management ‘

Please specify the goal name

M Goals Goal slot ID

Goal Id 2/ Goal Set1 v
2\ Content Grouping

Type
Destination  ex: thanks.htm!

Y Filters

- Duration  ex: 5 minutes or more
[&] channel Settings
- Pages/Screens per session ex: 3 pages

Event ex:playedavideo i mm—

Smart Goal not available.

™ Ecommerce Seftings

Dd Calculated Metrics 574 Measure the most engaged visits to your website and automatically turn those visits into Goals. Then use those Goals to
improve your AdWords bidding. Learn more

PERSONAL TOOLS & ASSETS

HE m Cancel
|z Segments

Goal details

Now press Continue to adjust further settings.

At this stage you will get to conditions of goal achievement settings. Fill in required fields
according to below screenshot and press SAVE:

HOME REPORTING CUSTOMIZATION

— "
PERSONAL TOOLS & ASSETS Goal type: £vent

e Goal details

Event conditions
Set one o more conditions. A conversion will be counted if all of the conditions you set are true when an Event is triggered. You

Z|= segments

[Z) annotations must have at least ane Event set up 1o create this type of Goal. Leam more

il attribution Models Category ~ Equalsto ~ Sale
E Custom Channel Groupings Action Equaisto ~ Lead completed
ET Label Equalsto + Lead completed
W Ccustom Alerts Value Greater than + value >

[ scheduled Emails Use the Event value as the Goal Value for the conversion

D shatots =
Ifyou den't have a value defined in the condition above that matches your Event tracking code, nothing will appear as the Goal

val
Share Assets A

Verify this Goal  See how often this Goal would have converted based on your data from the past 7 days

“ Gancel

Cancel

Congratulations! You have successfully set up a goal for your Google Analytics. From now
on, once a lead will get in to the “Closed-won” status you will see the info on goal completion
in your Google Analytics account.

In addition, you can set up E-commerce to calculate the ROI and to see revenue.

To do this you should go to E-commerce settings



HOME REPORTING CUSTOMISATION ADMIN

o — -

@ Goals

View Settings
© Goal Types

I
4

User Management

© Create Goals

LI

Goals
f\ Content Grouping

Y Filters

E Channel Settings

‘/ﬁ)al set-up

Custom

Edit

Dd  Calculated Metrics seTa ° Goal description
Name: fest
PERSONAL TOOLS & ASSETS Goal type: Event
Segments ° Goal details
Event conditions

(=] Annotations

ilii Attribution Models

Click on this field

HOME REPORTING CUSTOMIZATION ADMIN

VIEW

Category | Equalto v

Ecommerce set-up

Status: OFF

o Enable Ecommerce Edit

B view settings

o Enhanced Ecommerce Settings

a2 User Management
M o i

A content Grouping

Y Filters

[F] channel settings

Ecommerce Settings

Dd Calculated Metrics eeTa

PERSONAL TOOLS & ASSETS

Segments

[=] _annotations

Cancel

Define goals so you can track and measure user
success.

Every site and app has a purpose: to sell products or services, to cross-promote
another site or app, to engage users. The purpose is achieved when a user
accomplishes some specific action, like watching a video, reaching a new level,
viewing a minimum number of pages, buying a product. It's important to identify
these milestones and give them values so you can track and measure the extent to
which your users succeed.

‘You can identify micro and macro goals. Micro geals are the achievements that
encourage a user toward completing the macro geal. For example, reading
‘customer reviews and product specifications might be micro goals that encourage
the macro goal of purchasing the product. When you identify these goals, you can
see the extent to which your site or app design facilitates user success. That

Set one or more conditions. A conversion will be counted if all of the conditions you set are true when an Event is triggered. You
must have at least one Event set up 10 creste this type of Goal. Learn more

Then turn on E-commerce status



VIEW

i View Settings

User Management

.
-
.

T

Goals
f‘ Content Grouping

Y Filters

Iz‘ Channel Settings

E-commerce setup

. °

™ E-commerce Settings

Dd Calculated Metrics seTa

Enable E-commerce

Status
Use the E-commerce developer reference guide to properly set up the tracking code for your site

- ~
3 -

Enhanced E-commerce Settings

And then turn on Enable Related Products

HOME

REPORTING

i View Settings

CUSTOMIZATION

ADMIN

Ecommerce set-up

° Enable Ecommerce

eloper reference guide to properly set-up the tracking code for your site

aas User Management
= Goals

A Content Grouping

Y Filters

E Channel Settings

™ Ecommerce Settings
Dd calculated Metrics BeTa
PERSONAL TOOLS & ASSETS
E[Z segments

[=] Annntatinne

Enable Related Products

Enhanced Ecommerce Settings

Then click Next step and it's all.

To see this info, you need to go to Reporting section:



1% Google Analytics Home Customization ~ Admin

Administration ; View Goals

amoformsnewaccount / amocrmforms / All Web Site Data

“« All Web Site Data -
Goal
B View Settings Goal 1
282 User Management Payment

F Goals

18

18 goals left

2\ Content Grouping
Y Filters

| Channel Settings
= g

™ Ecommerce Settings

Dd Calculated Metrics se7a

PERSONAL TOOLS & ASSETS

+ Past 7 day conversions
Goal ID 1/ Goal Set 1 0
Goal ID 2/ Goal Set 1 0

damian.amoforms@gmail.com

amocrmforms - http:/Avww.amocrmor... ¥
All Web Ste Data

o 49
<

Recording

\j OFF
EN

Here you will see the Audience Overview page. To monitor goal achieving you need to go to
Dashboard - My Dashboard section. Click on Dashboard on the left side:

damian.amofor

s@gmail.com

o 49

% Google Analytics Home Customization Admin amocrmforms - hitp:/Avvav.amocrmfor... ¥
Veb Ste Data
“
Audience Overview Feb 10, 2016 - Feb 10, 2016 -
Email Export v  Add to Dashboard  Shortcut
All Sessions + Add Segment
100.00%
4w Shortcuts
Overview
, Intelligence Events
N Sessions v | VS. Select a metric Hourly Day
o Real-Time ® Sessions
z 2

Overview

Locations

Traffic Sources 1

Content

Events R 400 AM i 3:00 AM i 12:00 PM o 400PM i 3:00 PM = &

Conversions B Returning Visitor

Sessions Users Pageviews
Audience 2 2 3
Overview
Active Users Bounce Rate

Pages / Session Avg. Session Duration

Once in My Dashboard, go down the page to find Goal Completions section:



‘a4 Google Analytics

I Dashboards

~ Private
My Dashboard
—_—

+ New Dashboard

4w Shortcuts
@  intelligence Events

G Real-Time

Overview
Locations
Traffic Sources
Content
Events

Conversions

Home Reporting

00:00:02

Customization

Admin

Wednesday, February 10, 2016

Goal Completions

® Goal Completions

Wednesday, February 10, 2016

Here you will find the number of goal completions.

damian.amoforms@gmail.com
amocrmiorms - Nt /AW amocrmtor... ¥
All Web Site Data

o 49

$1.00

$0.00

Wednesday, February 10, 2016

This dashboard was generated on 2/10/16 at 1:17:21 PM - Refresh Dashboard
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You can also change the timeframe to see the exact number of goal completions in this
period. This option is located at the top of the page in the right corner:

‘a4 Google Analytics

I Dashboards

~ Private

My Dashboard
+ New Dashboard

Shortcuts

*
i

' Intelligence Events

@ Real-Time

Overview
Locations
Traffic Sources
Content

Events

Conversions

Home Reporting

My Dashboard

+Add Widget

All Sessions

100.00%

New Users

® New Users
1

Email

Customization Admin

Export v

/

damian.amoforms@gmail.com
amocrmiorms - hitp:/Avwiwv.amocrmtor... ¥
All Web Site Data

o 49

Feb 10, 2016 - Feb 10, 2016

Customize Dashboard

+ Add Segment

Sessions

Wednesday, February 10, 2016

% -

Users

® Users

2

Wednesday, February 10, 2016

Sessions by Browser

Browser Sessions

Click on this field and choose the required date interval in the calendar. Then click Apply.

o o
»

9 o

o

M

January 2016

T

o

& o

February 2016 I3

Feb 10, 2016 - Feb 10, 2016

Date Range: [Custom v |

I Feb 10,2016 I- | Feb 10,2016

Compare to: " rey il

period 1V |

/ ‘- i

Once date interval is selected, your Goal Completions section will look like this:



% Google Analytics

i Dashboards

~ Private

Mx Dashboard

+ New Dashboard

w1 Shortcuts

ir
i

@ intelligence Events

0 Real-Time

Overview
Locations
Traffic Sources
Content

Events

Conversions

damian.amoforms@gmail.com

Home  Reporting  Customization  Admin amocmioms - g amocrmior.. v (8 A8
All Web Site Data S
‘ °"/ \ 51.00
Feb9 Feb 10 $0.00

Goal Comgle(ions Feb9 Feb 10
@® Goal Completions
2
1
= Feb9 Feb 10

This dashboard was generated on 2/10/16 at 1:26:54 PM - Refresh Dashboard

© 2016 Google | Analytics Home | Terms of Service | Privacy Policy | Send Feedback

No you will see the statistics of goal completions for selected period of time.

Results

Once you've integrated Google Analytics option in your amoForms plugin, registered your
Google Analytics account and setup required goal, let’'s see how it all works together:

1) Fill in the webform on your site:

Type in the details in the required fields of the webform and click Submit:

CRM for Your Sales Department

Name Logan Brown
Email logan@amoforms team
Text arez Lets try it!

m\

CALENDAR

9 10 11 1z 13 14
15 16 17 18 19 20 21
23 24 25 26 27 28

2) Details from the webform are now in amoCRM



Enter Leads section of your amoCRM account and accept the incoming request in

Unqualified Leads section.

Name Logan Brown
Email logan@amoforms.team
Text area Lets try it!

Wordpress GA {"ga"{clientld":"15147...

3) Change Lead Status

Initial Contact

1 lead: $0

Quick add

7 from amocrmform.com

Go into the incoming lead card and change its status to Closed-Won:

< Request #14877 from amocrmform.com Wordpress  (direct)/(non...

Stanislav Yupatov
0%

Initial Contact

CONTACTS

Logan Brown e

logan@amoforms.team

Add new contact

COMPANY

Add company

S

Today, 12:38 PM, Stanislav Yupatov
Contact created: Logan Brown

Today, 12:38 PM, Stanislav Yupatov

Text area: Lets try it!

Additional sender’s information:

Lead Source, Current Visit:
Traffic type: typein
Source: (direct)

Medium: (none)
Campaign: (none)
Content: (...

more

4) Goal Completion in Google Analytics

e+ MORE
Offer made Negotiation
0 leads: $0 0 leads: $0
*ss MORE SAVE

No planned action

Created Today, 12:33 PM

+ ADDLEAD

[

Add-ons



Login to your Google Analytics account. Go to Reporting section and select My Dashboard
from the menu on the left. Go to the bottom of the page and you will see that your goal has
been completed successfully.

‘a4 Google Analytics Home Reporting Customization Admin
Rl 00:00:02 075 $1.00
e Wednesday, February 10,2016 $0.00
fia  Dashboards Yy, February
~ Private

My Dashboard Goal Completions Wednesday, February 10, 2016
—

 Now Dashboard @ Goal Completions

1

4 Shortcuts

® Intelligence Events

; ” y 2
@ RealTime Wednesday, February 10, 2016

Overview

Locations

Traffic Sources

Content

This dashboard was generated on 2/10/16 at 1:43:55 PM - Refresh Dashboard

Events

Conversions © 2016 Gc Analytics Home | Terms of Service | Privacy Policy | Send Feedback

Congratulations! You have successfully integrated your webform with Google Analytics!



